* D E - 0 0 2 - 0 0 1 1 0 7 *

DE-002-001107 Seat No.

B. Com. (Sem. I) (CBCS) Examination
March - 2022

Fundamentals of Marketing-1

(Old Course)
Faculty Code : 002
Subject Code : 001107

1
: 25 Hours] [Total Marks :

(1) o4l % wasldl ¥dlel Ul

(2) 3% uan-l Rl MRl ey salddmi wda .

AR wee [ wHdl A MR sl Al 3.
YAl
[asiuella xddAanl wisRa-dl yaidlddl axsdl.

3ol qaaldal ved g 7 wSRol aaredandl [y wskrl
CClICI

wYql
3oL waiaReinl AidRs A e uReoi-l Al 5.

Wil M ied g 7 WiSol Msi-l o1d-l gesl (A uuendl.
w2l
o301 vl UL (A -ln quil,

s [AdeMi Ry wsirdl And-l 2al .
Y9l
Ry usiRl Bud [Ralel gzl amendl.

70

20

20

20

20

15

15

15

15

DE-002-001107 ] 1 [ Contd...



ENGLISH VERSION

1 Explain about the term marketing and discuss the
functions of marketing.

OR

20

1 Explain the relevance of marketing in developing economy. 20

2  What is marketing organization ? State the different
types of marketing organizations.
OR
2  Discuss the internal and external factors of marketing

environment.

3 What 1s marketing mix ? Explain about the main
elements of marketing mix.
OR
3  Write a note about Branding and Packaging.

4  Discuss the various types of Channels in physical
distribution.
OR
4  Explain the different types of pricing methods.
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